
Mastering 
Etsy & Pinterest 

Dominate Etsy & Pinterest 

By Mary J Hammett
www.launch-and-thrive.com

1

https://launch-and-thrive.com/


M A S T E R I N G

Etsy & Pinterest

2



YOUR
GU IDE
FOR

START ING
YOUR
ONL INE

BUS INESS

MA
ST

ER
IN

G 
ET

SY
 A

ND
 P

IN
TE

RE
ST

3



From setting up shop to optimizing listings, marketing
strategies, and beyond, this ebook equips you with the tools
and techniques needed to thrive in the shadows of online
commerce. Whether you're a seasoned seller or just starting
out, unlock the secrets to faceless profitability with Etsy &
Pinterest as your silent partners.

Etsy
&

Pinterest

Etsy
&

Pinterest

In this comprehensive guide, we delve into the clandestine
world of anonymous digital product selling, uncovering the
hidden potential of two powerhouse platforms:
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Established Marketplace: 
Etsy is a well-known and trusted platform with millions of active buyers. This built-in
audience reduces the need for extensive marketing efforts on your part, allowing you to
focus more on creating and optimizing your digital products.

Low Barrier to Entry: 
Setting up a shop on Etsy is relatively easy and inexpensive. You don't need to invest in a
website or worry about complex e-commerce infrastructure. This makes it accessible for
beginners and those with limited resources.

Targeted Audience: 
Etsy attracts a niche audience interested in handmade, vintage, and unique items. This
means your digital products are more likely to find an audience that appreciates and
values your offerings, leading to higher conversion rates.

Built-in SEO: 
Etsy's search engine optimization (SEO) features help your products get discovered by
potential buyers. By optimizing your product listings with relevant keywords and tags, you
can improve your visibility within the platform's search results
.

Community Engagement: 
Etsy fosters a sense of community among sellers and buyers. Engaging with this
community through forums, teams, and social media can help you build relationships,
gather feedback, and promote your digital products organically.

Flexible Pricing and Payment Options: 
Etsy allows you to set your own prices and offers multiple payment methods, including
credit cards, PayPal, and Etsy Payments. This flexibility makes it easier for customers to
purchase your digital products, leading to more sales.

Overall, Etsy provides a conducive environment for selling digital products, especially when
coupled with a faceless marketing approach that focuses on the quality and appeal of
your offerings rather than personal branding.

Let’s Talk EtsyLet's Talk Etsy
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SHOP OPTIMIZATIONSHOP OPTIMIZATIONSHOP OPTIMIZATION
Setting Up Your Shop For Success
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Make sure your policies are all filled out. 

You can find these under settings > policy settings. 

Etsy makes it super easy to decide whether you'll offer
refunds or exchanges by listing now. 

Set up the timeframe the customer must contact & return
the item and apply to your listings. 

If you don't want to offer returns & exchanges that's ok too,
particularly for personlised, intimate and perishable items. 

You must also have a GDPR policy in place if you sell to the
EU.

TIP: If a customer knows they can return the item if it's not
suitable , they may be more likely to purchase.

YOUR SHOP POLICIES
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DELIVERY 
SETTINGS

In Etsy, the delivery settings are crucial for
ensuring a seamless experience for both
sellers and buyers, particularly when dealing
with digital products. 

Setting up delivery settings for digital
products involves specifying how buyers will
receive their purchased items electronically. 

This typically involves automated delivery
upon purchase completion. As a seller, you
can upload your digital files directly to Etsy
or use a third-party service for larger files. 

Additionally, you can customize delivery
options such as instant download or email
delivery. 

Ensuring clear and concise instructions for
buyers on how to access their digital
purchases is key to minimizing confusion
and maximizing customer satisfaction. 

By leveraging Etsy's delivery settings
effectively for digital products, sellers can
streamline the purchase process and focus
on creating quality offerings without
worrying about manual delivery procedures.
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Be sure to fill in your Shop Title, About sections & shop announcement using your
shops most relevant & strongest keywords. 

Every little helps with the Etsy algorithm and not only that - telling your personal
brand story is the best way to convert a customer who isn't sure. 

Tell your story, show your process, explain why you do what you do - and watch
your customers come flocking!

Example:
Welcome to "Crafty Creations by Emily"! Step into a world where creativity knows
no bounds. 

At Crafty Creations, we're passionate about bringing imagination to life through
our handmade digital products. Our shop is your one-stop destination for
beautifully crafted printable art, customizable digital planners, and unique SVG
designs. 

With a background in graphic design and a love for all things DIY, I pour my heart
and soul into every creation, ensuring each piece reflects the joy and inspiration I
find in crafting. 

Whether you're looking to decorate your home, organize your life, or add a
personal touch to your projects, you'll find just what you need here. Join our
community of fellow makers and dreamers, and let's embark on a creative
journey together. 

Thank you for supporting handmade and for choosing Crafty Creations by Emily
for all your digital design needs!

ABOUT YOUR SHOP
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FAQS

Utilizing the FAQ section on Etsy for selling digital
products is a strategic way to address common
inquiries and provide clarity to potential buyers. 

In this section, anticipate questions that customers
may have regarding your digital products, such as
file formats, printing instructions, and
customization options. 

By preemptively addressing these concerns, you can
alleviate any hesitations and build trust with your
audience. 

Additionally, use the FAQ section to highlight any
special policies or terms related to your digital
products, such as licensing agreements or refunds. 

Regularly update this section based on customer
feedback and emerging trends to ensure it
remains informative and relevant. 

Ultimately, a well-curated FAQ section can
streamline the purchasing process, enhance
customer satisfaction, and contribute to the
success of your digital product shop on Etsy.
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KEYWORD RESEARCH
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Keyword research is the cornerstone of any successful digital
marketing strategy, and when it comes to selling digital products on
Etsy, it's no different. In this section, we'll delve into the fundamentals
of keyword research, highlighting its crucial role in driving organic
traffic to your Etsy shop and ultimately boosting your sales.

Importance of Keyword Research: 
At its core, keyword research is about understanding the language
and phrases that your potential customers use when searching for
products like yours. By identifying and targeting these keywords, you
can increase the visibility of your Etsy shop in search engine results
pages (SERPs) and attract more qualified leads. In essence, keyword
research acts as a roadmap, guiding both customers and search
engines to your digital products.

UNDERSTANDING 
KEYWORD RESEARCH
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Identifying Relevant Keywords: 
One of the first steps in keyword research is identifying relevant
keywords that align with your digital products and resonate with your
target audience. Start by brainstorming a list of potential keywords
based on the features, benefits, and uses of your products.
Additionally, leverage tools like Etsy's search bar autocomplete
feature, Google Keyword Planner, and third-party keyword research
tools to discover popular search terms related to your niche.

Understanding Customer Search Behavior:
To truly harness the power of keyword research, it's essential to
understand your customers' search behaviour and preferences. 

Put yourself in their shoes and think about the phrases they might use
when looking for products similar to yours. 

Consider factors such as demographics, interests, pain points, and
buying intent to tailor your keyword strategy accordingly. 

By empathizing with your target audience, you can create a more
compelling and relevant experience that resonates with their needs
and desires.
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Maximizing Exposure and Conversion Opportunities:

By leveraging keyword research effectively, you can maximize
exposure and conversion opportunities for your Etsy shop. 

Optimize your product titles, descriptions, tags, and attributes with
high-performing keywords to improve your visibility in Etsy's search
results. Additionally, use keywords strategically in your marketing
efforts, such as social media posts, blog content, and email
campaigns, to attract potential customers across various channels.
 
By aligning your keyword strategy with your target audience's search
behaviour, you can increase your shop's visibility, attract more
qualified leads, and ultimately drive sales.
In summary, keyword research is a fundamental aspect of selling
digital products on Etsy. 

By identifying relevant keywords, understanding customer search
behaviour, and tailoring your keyword strategy accordingly, you can
maximize exposure and conversion opportunities for your Etsy shop,
ultimately leading to increased traffic, engagement, and sales.

15



THE POWER OF 
LONG-TAIL KEYWORDS

In the realm of digital marketing, long-tail keywords wield a
formidable influence, particularly in niche markets. 

In this section, we'll delve into the concept of long-tail keywords and
explore why they're indispensable tools for Etsy sellers of digital
products.

Understanding Long-Tail Keywords 
Long-tail keywords, as the name suggests, are more extended and
specific phrases compared to generic keywords. 

Instead of broad terms like "digital art," long-tail keywords might
include phrases like "watercolor printable wall art for nursery." 

These phrases cater to users with precise search intent, reflecting
their specific needs, preferences, and interests.
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Effectiveness in Niche Marketing 
Long-tail keywords are particularly effective in niche marketing,
where sellers cater to specialized audiences with unique preferences
and requirements. 

By targeting long-tail keywords relevant to your niche, you can reach
highly qualified leads who are actively seeking what you offer. 

This increases the likelihood of conversion and enhances the overall
efficiency of your marketing efforts.
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Advantages for Etsy Sellers of Digital Products 
For Etsy sellers of digital products, long-tail keywords offer several
distinct advantages. They allow you to differentiate your products in
a crowded marketplace by honing in on specific features, themes, or
applications. Additionally, long-tail keywords help you bypass
generic competition and connect with customers who have a clear
idea of what they're looking for, resulting in higher-quality traffic and
improved conversion rates.

Strategies for Uncovering Long-Tail Keywords 
Uncovering long-tail keywords requires a blend of creativity,
research, and strategic thinking. Start by brainstorming potential
phrases that describe your digital products in detail, considering
attributes like style, theme, size, and intended use. Next, leverage
keyword research tools like Google Keyword Planner, SEMrush, and
Ahrefs to identify long-tail variations of your primary keywords.
Analyze search volume, competition, and relevance to prioritize the
most valuable long-tail keywords for your Etsy shop.
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Incorporating Long-Tail Keywords into Etsy Listings 

Once you've identified relevant long-tail keywords, seamlessly
incorporate them into your Etsy listings to optimize for search visibility
and relevance. Include long-tail phrases in your product titles,
descriptions, tags, and attributes, ensuring a natural and organic
integration that enhances the user experience. 

By strategically weaving long-tail keywords throughout your listings,
you can improve your shop's discoverability and attract qualified
leads who are primed for conversion.
In conclusion, long-tail keywords are potent weapons in the arsenal
of Etsy sellers of digital products. 

By understanding their unique advantages, uncovering relevant
phrases, and incorporating them strategically into your listings, you
can amplify your shop's visibility, attract qualified leads, and drive
sustainable growth and success.
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PRACTICAL
IMPLEMENTATION 

AND OPTIMIZATION

Now that we’ve explored the fundamentals of keyword
research and the power of long-tail keywords, it’s time
to roll up our sleeves and put these insights into action.
In this section, we’ll provide practical guidance on
implementing and optimizing your keyword strategy
across your Etsy shop, ensuring maximum visibility and
relevance for your digital products.
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Crafting Compelling Product Titles and
Descriptions

Your product titles and descriptions are prime real estate for
incorporating keywords and capturing the attention of potential
buyers. 

Craft compelling titles that not only describe your digital products but
also include relevant keywords that align with customer search
queries. 

Aim for clarity, relevance, and uniqueness to stand out in Etsy’s search
results. Additionally, weave keywords naturally throughout your
product descriptions, providing valuable information while optimizing
for search visibility.

21



Utilizing Tags and Attributes Effectively 

Tags and attributes play a crucial role in Etsy's search algorithm,
helping categorize and classify your digital products for better
discoverability. 

When selecting tags, prioritize long-tail keywords and phrases that
accurately describe your products and match user search intent. 

Be strategic yet comprehensive in your tag selection, covering various
aspects of your products to capture a broader audience. 

Similarly, leverage attributes such as colour, size, and style to provide
additional context and enhance the relevance of your listings.
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Monitoring Keyword
Performance 

Once you’ve implemented your keyword
strategy, it’s essential to monitor its
performance and effectiveness over
time. Utilize Etsy's analytics tools to track
key metrics such as impressions, clicks,
and conversion rates for your listings. 

Pay close attention to which keywords
are driving the most traffic and sales, as
well as any trends or patterns that
emerge. 

By regularly analyzing keyword
performance data, you can identify
areas for improvement and make data-
driven adjustments to refine your
strategy for optimal results.

Making Data-Driven
Adjustments

Optimization is an ongoing process, and
as your Etsy shop evolves, so too should
your keyword strategy. 

Continuously monitor keyword
performance metrics and be prepared
to make adjustments based on
changing market trends, customer
preferences, and competition. 

By implementing these
practical strategies for
keyword implementation and
optimization, you can
enhance your Etsy shop's
visibility, relevance, and
ultimately, its success in
selling digital products. 

Remember to prioritize clarity,
relevance, and customer-
centricity in your keyword
strategy, and let data guide
your decision-making
process for continuous
improvement and growth.
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Experiment with different combinations
of keywords, titles, and tags to find what
works best for your products and
audience. 

Embrace a mindset of continuous
improvement, and don't be afraid to
iterate and refine your keyword strategy
to stay ahead of the curve.
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3 Key Steps:
1 Brainstorm your ideas

2 Narrow down generic keywords to a more
specific, long-tail key word

3 Validate using a keyword tool

25



SO... 
WHAT ACTUALLY IS SEO?

SEO stands for search engine optimisation. Essentially, Etsy and
other search engines (like google, yahoo) take a customer
search term & crawl through listings, trawling your keywords to
match back to what the customer is looking for. 

SEO is basically optimising your landing page (in this case your
Etsy listings) to make sure the algorithm 100% understands what
your listing is all about, so it can be served up to customers who
are looking for exactly what you have to offer. 
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The first thing you have to nail is your shop optimisation. 

In order to be seen as a reputable and trusted store on Etsy,
you need to make sure your policies are complete, your
delivery and turnaround times are transparent and you
haven't broken any house rules. 

In this section you'll check off everything you must do to
rank highly on Etsy from a store perspective, plus some
bonus tips on what not to do to upset the algorithm! 

1.Shop Optimization

2.Listing Optimization
The main touchpoints in optimizing your listings are Titles,
Tags, Descriptions & Attributes and Image alt text. 

You want each of these areas to be 100% relevant to your ideal
customer, consistent across all areas (to please the algorithm)
and importantly - optimised! 

The more information you can give the algorithm, the more
places you'll show up to your customers - and the more info
you can give your customers, the more likely they are to
purchase from you. 

Etsy's algorithm focuses on 2 key areas:
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Templates: What are they?
Think of templates as the sassy skeleton of a final product. 
They're the basic structure, waiting for someone to add their own
flair and details. 
A good analogy? Templates are like cookie cutters – they give you
the shape, but you decide the flavor!

Examples:
Social Media Post
eBooks & Workbooks
Resume Templates
Invitation Designs
Planner or Journal Layouts

Downloads: What are they?
Downloads are the finished pie. 
There's no more baking needed, just enjoy! They're ready-to-use
products that customers can directly incorporate into their
projects or lives.

Examples:
Printable Wall Art
Pre-made Logos
Stock Photos
Ebooks or Guides

Understanding Digital Product Types 
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Decide What to Sell 
Now, this is where your creativity and market research collide! 
Here are some questions to guide your decision:

Skill Level 
Are you better at creating a basic design that users can customize, or do
you excel at crafting finished, detailed pieces?

Customer Base
Do your customers love getting crafty and personalising things, or do
they prefer ready-made solutions?

Maintenance
Templates may require updates if software (like Canva) makes changes.
Downloads might be more "create once, sell forever" kind of products.

Pricing
Typically, templates can be priced a bit lower as customers do the final
customization, while downloads might fetch a higher price since they’re
complete products.
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PICKING YOUR NICHE
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Picking Your NichePicking Your Niche  Picking Your Niche 
 1. Research and Passion:
Begin with what you're passionate about. 
Then, dive into Etsy (and other platforms) to see if there's a
market for it. 
Remember, it's easier to create and sell something you
genuinely love!

2. Trendspotting:
Use tools like Etsy’s Trending Items or Google Trends. 
You want a niche that's hot, but not so scorching it’s
oversaturated. 
Think pumpkin-spice level, not sun-surface-hot.

3. Customer Needs:
What are customers looking for? 
Are there repeated requests or gaps in the market? 
For instance, if you notice a demand for boho-chic presentation
templates and no one is offering them, bingo!
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Is Your Niche Profitable? 
Price Point Analysis
Scour Etsy to see the average price of products in your chosen niche. 
This will give you a ballpark figure to work with. Remember, your
product’s value, uniqueness, and quality can justify a higher price.

Costing
Consider any costs you might have – be it tools, software, or
promotional expenses. You want to ensure that the price of your
product will cover these costs and still leave room for a lovely profit.

Test and Iterate
Consider releasing a "beta" version of your product at a discounted
rate for feedback. It's like a dress rehearsal for your product's grand
debut.
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Standing Out 
From The Competition
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Unique Selling Proposition (USP)
Identify what makes your digital product different and better. 
Maybe it's your quirky design style, or perhaps your templates
are ultra-customizable.

Stellar Presentation
Your product photos and descriptions should be top-notch. 
Remember, on Etsy, your listing image is your storefront
window.

Collect and Showcase Reviews
Encourage satisfied customers to leave positive reviews. 
Think of these as your digital word-of-mouth.

Continuous Learning
Stay updated with design trends, software updates, and
customer preferences. Attending webinars or short courses
(like those offered by fabulous digital product experts) can
give you an edge. 34



Let’s say your niche is PERSONAL DEVELOPMENT: 
Here's how you can diversify within this niche

Goal Setting Planners: 
Provide digital planners tailored to help users set and track their
personal and professional goals, with sections for action plans,
progress tracking, and reflection.

Affirmation Cards: 
Create digital decks of affirmation cards designed to inspire and
uplift users, covering themes such as confidence, motivation, and
self-love.

Mindfulness Journals: 
Offer digital journals with prompts and exercises to encourage
mindfulness practices, gratitude journaling, and self-reflection.

Diversify Within Your Niche 
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Self-Care Worksheets: 
Develop digital worksheets and workbooks focused on self-care
practices, including activities for relaxation, stress management,
and mental well-being.

Productivity Bundles: 
Curate digital bundles featuring planners, trackers, and templates
to boost productivity, time management, and organization skills.

By catering to various aspects of personal development and
addressing different pain points or needs within this niche, you can
create a diverse range of digital products that appeal to a broad
audience seeking self-improvement and growth.
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Quantity and 
Consistency Matter 
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Quantity and 
Consistency Matter 

Start Strong with 10

Launching your Etsy store with 10 products gives it a wholesome,
well-stocked look. It tells customers, "Hey, I've got variety and I'm
here to serve your every need!" This will help you rank higher in the
search!

Keep the Momentum

Regularly adding products keeps your store fresh and engaging.
Whether it's monthly or quarterly, it signals to customers that you're
active and evolving.
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TRUE FACT
More listings can boost your visibility in Etsy search results.

Expand Your Listings
Aim to gradually increase your product listings. 
This not only offers variety to customers but also improves your
store's search rankings.

Refresh & Repurpose
If a particular product is a hit, think of ways to give it a little
makeover and relist it. 

A new background image, a slight tweak in the description, and
voilà! It's like upcycling in the digital world. 

This tactic might not suit every niche, but when it does, it's like
striking gold...twice!
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Branding 
Your Etsy Shop  
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 Define Your Brand Essence

Start with introspection. 
What do your digital products represent? 
Professionalism? Creativity? Elegance? 
This essence will be the heartbeat of your brand.

Choose A Colour Palette
Colours evoke emotions. 
Decide on a set of colours that not only resonate with your brand
essence but also appeal to your target audience.

Design A Logo 
Your logo is the face of your brand. 
Whether it’s minimalist, intricate, or playful, ensure it mirrors what
your brand stands for.

Create A Cohesive Look
From product images to your banner, ensure there's consistency.
Cohesive branding makes your shop look professional and
trustworthy.

Craft Your Brand Story
Why did you start? What drives you? 
Sharing your journey can connect with customers on a personal
level. Remember, people love buying from stories, not just stores.
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Picking Your 
Etsy Shop Name  
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Reflect Your Niche or Products
If possible, have a name that gives a hint about what you sell. 
e.g. "ResumeRadiance" for recruitment-related digital products.

Keep It Memorable and Pronounceable
Short, sweet, and easy to remember is the golden rule. You don't
want people tongue-tied, trying to refer your shop to friends!

Check Availability
Ensure the name you’ve fallen in love with is available on Etsy. 
It's also wise to check domain availability if you ever consider
having an independent website in the future.

Avoid Overused Words
Words like “shop”, “boutique”, or “designs” are commonly used. 
Try to think out of the box for a name that stands out.

Seek Feedback
Sometimes, we're too close to a project to view it objectively. 
Share your chosen name with friends, family, or even potential
customers to gather feedback.

Consider Growth
Your shop might expand its product range in the future. 
So, choose a name that won't limit you. For instance, "DigitalDazzle"
can encompass more than just "ResumeRave".
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The virtual vision board that's become a
marketing powerhouse. But why should
you, a digital product creator, care?  Let's
dig in.

Let’s Talk Pinterest
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High Engagement
First off, let's talk about the audience. 

Pinterest users are not your average social media scrollers;
they are planners, dreamers, and most importantly, doers. 

When someone pins an idea, there's a good chance they
intend to act on it. 

This is a marketer's dream! 

Your digital products aren't just getting eyeballs; they're
getting eyeballs that are attached to motivated brains and
clicking fingers. 

Imagine your digital courses, guides, or templates being
discovered by someone who's actively looking to learn or solve
a problem. 

That's the kind of engagement money can't buy!
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Long Pin Lifespan
Now, let's chat about the lifespan of a pin. 

In the fast-paced world of social media, content often has the
shelf life of a banana—here today, gone tomorrow. 

Not so with Pinterest! 

A well-crafted pin can continue to drive traffic for months,
even years after it's posted. 

This is because Pinterest functions more like a search engine
than a traditional social media platform. 

People search for ideas, find your pins, and voila! They're led
straight to your digital products. 

It's the gift that keeps on giving.
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So, to sum it up: high engagement, long pin lifespan, and a
visual platform that's perfect for showcasing your digital
goodies. 

If Pinterest isn't part of your marketing strategy yet, it's high
time to pin it to the top of your to-do list!

Ready to move on to the next step? 

Let's set up that Pinterest Business Account and get the ball
rolling. 

Visual Appeal
Last but definitely not least, let's talk aesthetics. 

Pinterest is a visual platform, and luckily, digital products lend
themselves well to visual representation. 

Whether it's the cover of your latest e-book, a snippet from
your online course, or a template of your digital planner, you
have the opportunity to showcase your products in a visually
compelling way. 

This is where you can let your creativity shine. Use vibrant
images, play with text overlays, and experiment with different
design elements to make your pins pop. 

Remember, a picture is worth a thousand words—or in your
case, potentially thousands of dollars in sales.
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Setting Up Your 
Pinterest Business

Account
48



Alright, now that you're convinced Pinterest is the place to
be, let's get down to the nitty-gritty of setting up your
Pinterest Business Account. 

Sign Up
First things first, you'll need to sign up for a business
account. 

If you already have a personal Pinterest account, you can
easily convert it to a business account. 

Why a business account, you ask? 

Well, it gives you access to essential features like Pinterest
Analytics, Ads Manager, and the ability to claim your
website and other social media profiles. It's like going from
riding a tricycle to cruising in a sports car—same road, but a
whole new level of speed and control.

Profile Setup
Once you've signed up, it's time to spruce up your profile. 

Think of your profile as your business card on Pinterest. 

Start by adding a professional profile picture that aligns
with your brand. It could be your logo, or if you're the face of
your brand, a high-quality, friendly photo of you. 

Next, write a compelling bio that tells pinners who you are
and what you offer. 

Use keywords related to your digital products to make it
easier for people to find you. 

For example, if you sell digital guides on sustainable living,
terms like "eco-friendly," "sustainability," and "green living"
could be your best friends here.
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Verify Your Website
Last but not least, you'll want to verify your
website. 

This isn't just a vanity move; it's a strategic
one. 

Verifying your website not only adds credibility
to your profile, but it also allows you to see
what people are pinning from your site. 

This is invaluable data! You'll get to know what
resonates with your audience, which can
inform your future product creation and
marketing strategies. 

The verification process usually involves
adding a meta tag or uploading an HTML file to
your website. 

Don't worry; Pinterest provides easy-to-follow
instructions for this.

And there you have it! 

Your Pinterest Business Account is all set up
and ready to rock 'n' roll. 

 Next up, we'll dive into the magical world of
Pinterest keyword research.
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Keyword Research

51



Keyword research is the secret sauce that can make or break
your Pinterest game. 

Think of keywords as the breadcrumbs that lead Pinners
straight to your digital treasures. 

Let's get into how you can master this crucial step.

Use Pinterest Search
The first place to start your keyword research is Pinterest itself. 

It's like having a cheat sheet right in front of you! 

Type in terms that are closely related to your digital products in the
Pinterest search bar. 

As you type, you'll notice that Pinterest will auto-suggest a list of related
keywords. 

These suggestions are not random; they're based on what people are
actually searching for. 

For example, if you sell digital guides on "passive income," you might see
suggestions like 

"passive income ideas," "passive income investments," or "passive income
streams." 

Take note of these; they're gold!

Keyword Research
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Competitor Analysis
Don't underestimate the power of a little competitive
reconnaissance. 
Search for pins that are similar to the digital products you
offer and see what keywords your competitors are using in
their pin titles and descriptions. This can give you a good
idea of what keywords are effective in your niche. 

But remember, you're not here to copy; you're here to get
inspired and do it even better. Create a list of keywords that
resonate with your brand and products, and think about
how you can incorporate them uniquely in your pins.

Compile a List
Once you've gathered your keywords from Pinterest search
and competitor analysis, compile them into a list. This isn't
just a one-off task; consider it an ongoing project. 

The world of Pinterest (like any social platform) is ever-
changing, and new trends can pop up overnight. Keep your
list updated and revisit it regularly. Use this list not just for
your pin descriptions but also for board names, board
descriptions, and even as hashtags. 

Yes, Pinterest uses hashtags—just not in the same way as
other platforms like Instagram or Twitter.

By now, you should have a robust list of keywords that will
help you get your digital products in front of the right eyes.

It's like having a GPS for Pinterest; you now know the
coordinates for reaching your target audience.

Up next, we'll talk about how to use these keywords to
create Pinterest boards that are not just beautiful, but also
SEO-friendly. Stay tuned, because this is where the fun
really begins!
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Creating 
Pinterest Boards

54



Alright, you've got your keywords and your business account
is all set up. Now, what do you do with all this prep work? 

You channel it into creating Pinterest boards that are not just
eye-candy, but also SEO magnets. Let's dive in!

Board Names
The name of your board is like the title of a book; it needs to
capture attention while also giving a clue about what's inside. 

This is where your keyword research comes into play. 

Use those carefully selected keywords to name your boards in
a way that they reflect the content and are easily searchable. 

For instance, if you sell digital guides about "Healthy Eating," a
board named "Healthy Eating Tips & Recipes" would be far
more effective than something generic like "Food Stuff." 

Remember, Pinterest is a search engine at its core, so a well-
named board is your first step in getting discovered.
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Board Descriptions
Now, let's talk about board descriptions. 
You might be tempted to skip this part, but resist the urge! 

A well-crafted board description can work wonders for your
SEO. Use this space to provide a brief but informative
description of what the board is about, incorporating multiple
keywords from your research.

But don't just stuff keywords; make sure it reads naturally and
offers value to the reader. 

For example, if you have a board about "Digital Marketing
Tools," your description could read something like, "Discover
the best digital marketing tools to boost your online business. 

From SEO tools to social media schedulers, find the perfect
solutions for your marketing needs."

Categorize
Last but not least, make sure to categorize your boards. 

Pinterest offers a variety of categories like "Education,"
"Technology," "Food," and so on. Properly categorizing your
board makes it easier for users to find your content when
they're browsing through categories that interest them. 

It's like putting your products on the right shelf in a
supermarket; if someone is looking for pasta, they'll go to the
"Pasta & Rice" aisle, not the "Bakery."

By the end of this step, you'll have Pinterest boards that are
not just visually appealing, but are also optimized for search
and discovery. It's like having a well-organized, beautifully
designed storefront that people can't help but walk into. 🛒

Up next, we'll delve into the art and science of designing pins
that not only look good but also drive traffic and sales. 
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Creating Pins
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Let’s design some pins! 
This is where your creative juices get to flow, but it's not just
about making something that looks pretty. 

Your pins need to be eye-catching, informative, and most
importantly, clickable. 

Let's break it down.

High-Quality Images
First and foremost, the quality of your images is crucial. 

Blurry or pixelated images are the Pinterest equivalent of
showing up to a job interview in pyjamas—not a good look. 

Use high-resolution images that are relevant to the content
you're promoting. 

If you're selling a digital guide on "How to Start a Podcast," for
example, an image featuring a microphone or a person
speaking into one could be a great fit. 

The image should be able to tell a story on its own, even
without the text overlay.
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Text Overlay
Speaking of text overlay, this is your chance to add context to
your image and make your pin stand out. 

The text should be large enough to read easily on both
desktop and mobile devices. 

Use contrasting colours to make the text pop, but ensure it
doesn't clash with the image behind it. 

The text should provide enough information to make the
viewer want to learn more. 

For instance, if you're promoting a digital course on "Freelance
Writing," your text overlay could say something like "Master
Freelance Writing in 30 Days!" 

It's compelling, it's specific, and it creates a sense of urgency.
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Call to Action (CTA)
You've got their attention with a high-quality image and
piqued their interest with a compelling text overlay. Now what? 

You guide them to the next step with a clear call to action
(CTA). This could be as simple as "Click to Learn More," "Grab
Your Guide," or "Start Your Journey." 

The CTA should be placed prominently but shouldn't
overshadow the main content of the pin. You can place it at
the bottom or even integrate it into the main text overlay if it
fits naturally.

By the end of this process, you should have pins that are not
just visually stunning but also optimized for engagement and
clicks. 

It's like crafting a mini billboard for each of your digital
products, one that speaks directly to the people who are most
likely to be interested in them.
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Pin Scheduling
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Alright, you've got these fabulous pins ready to go. But when
should you actually pin them? And how often? 

Welcome to the world of pin scheduling, where timing is
everything. Let's dive in!

Batch Create
Before you even think about scheduling, consider batch
creating your pins. This means setting aside time to create
multiple pins in one go.

Why is this important? Consistency is key on Pinterest, and
having a backlog of pins ready to be scheduled ensures that
you can maintain a consistent posting schedule without last-
minute scrambles. 

Think of it as meal prepping for your Pinterest account; it takes
a bit of time upfront but saves you tons of time (and stress)
later.

Use Scheduling Tools
Now, let's talk tools. While you can manually pin each post, a
scheduling tool like Tailwind can be a game-changer. 

These tools allow you to schedule pins for days, weeks, or even
months in advance, and at optimal times when your target
audience is most active. Tailwind also offers features like
interval pinning, which lets you pin the same pin to multiple
boards at different times, and Tailwind Tribes, which allows you
to collaborate with other pinners in your niche. 

It's like having a personal assistant for your Pinterest account!
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Consistency is Key
So, how often should you pin? 

While there's no one-size-fits-all answer, a good rule of thumb
is to aim for at least 5 pins per day. 

This can be a mix of new pins and repins from other relevant
boards. The key is to spread them out throughout the day
rather than pinning them all at once. 

This ensures that your pins get maximum visibility, reaching
different segments of your audience who might be active at
different times.

Remember, Pinterest is a global platform, so while you're
sipping your morning coffee, someone on the other side of the
world could be scrolling through Pinterest before bedtime.

By mastering the art of pin scheduling, you're not just throwing
your beautiful pins into the Pinterest universe and hoping for
the best.

You're strategically placing them where they have the best
chance of being seen, clicked on, and ultimately, converting
viewers into customers.
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Analyzing 
and 

Tweaking
64



So, you've done all the hard work—keyword research, board
creation, pin design, and even scheduling. 

Now comes the part that many people overlook but is
absolutely crucial: analyzing and tweaking. It's like checking
the GPS during a road trip; you need to know if you're on the
right track!

Check Analytics
First up, let's talk about Pinterest Analytics, your new best
friend. 

This tool gives you a wealth of information, from how many
people are seeing your pins (impressions) to how many are
actually clicking through to your website (link clicks). 

You can also see which pins are your top performers and
which boards are driving the most traffic. 
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This is invaluable information. 

For example, if you notice that pins related to your digital
course on "Mindfulness for Beginners" are getting a lot of
engagement, it might be a good idea to create more content
around that topic.

A/B Testing
Once you have a good grasp of your analytics, it's time for
some A/B testing. This is basically a fancy term for trying out
different things to see what works best. 

Create two versions of the same pin with slight variations—
maybe one has a different image, and the other has a
different text overlay or CTA.

Schedule them at the same time and see which one performs
better. 

This can give you insights into what resonates most with your
audience, allowing you to fine-tune your future pins.
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Adjust Strategy
After you've gathered enough data and done some A/B
testing, it's time to adjust your strategy accordingly. 

Maybe you've discovered that certain keywords are
particularly effective, or perhaps you've found that pins
posted at a specific time of day get more engagement. 

Use these insights to tweak your pin design, scheduling, and
even the kind of digital products you're focusing on. 

Remember, the digital landscape is always changing, and
your Pinterest strategy should be flexible enough to adapt.

By regularly analyzing and tweaking your Pinterest strategy,
you're not just shooting in the dark; you're making data-driven
decisions that can significantly boost your traffic and sales. 

It's like having a treasure map where 'X' marks the spot, and
that spot is where your ideal customers are hanging out!
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Scaling Your
Business
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 You've laid the groundwork, honed your strategy, and you're
seeing results. 

Now what? It's time to scale, baby! Scaling is all about taking
what works and doing more of it, but in a way that's
sustainable and even more profitable. 

Let's explore how to do this with Pinterest.

Promoted Pins
First on the list: Promoted Pins, or Pinterest's version of paid
advertising. If you've identified pins that are performing
exceptionally well, why not put some money behind them to
reach an even larger audience? 

Promoted Pins look and act like regular pins, but they have a
much wider reach. You can target specific demographics,
locations, and even interests. 

The best part? 
You only pay when someone clicks through to your website. 
It's like having a billboard on the busiest highway, but you
only pay when someone actually visits your store.
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Collaborate
Next, consider collaborations. 

Partnering with other pinners, especially those in
complementary niches, can exponentially increase your
reach. 

Think of it as a win-win situation; you get exposure to their
audience, and they get exposure to yours. 

This could be as simple as guest pinning on each other's
boards or as involved as co-creating a digital product. 

For example, if you offer digital guides on "Healthy Eating,"
partnering with someone who specializes in "Fitness
Workouts" could be a match made in heaven.
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Expand Product Line
Last but not least, use the insights you've gained from
Pinterest to expand your product line. 

If you notice that a particular topic or type of digital product is
getting a lot of traction, consider creating more products in
that category. 

For instance, if your digital guide on "How to Start a Side
Hustle" is a hit, you might want to create an advanced course
or even a template for business plans. 

The key is to listen to your audience; they're telling you what
they want through their engagement with your pins.

Scaling your business with Pinterest isn't just about doing
more; it's about doing more of what works. 

By leveraging promoted pins, collaborating with other pinners,
and expanding your product line based on data-driven
insights, you're not just growing your business—you're
skyrocketing it to new heights.

And there you have it—a comprehensive guide to monetizing
and scaling your digital product business using Pinterest. 

From setting up your business account to fine-tuning your
strategy, you're now equipped with the tools and knowledge to
conquer the Pinterest universe. 

So go forth and pin like you've never pinned before!
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Thank You For Reading! 

Please visit me at:
https://launch-and-thrive.com

By: Mary J. Hammett
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